MARKETING YOUR MENTORING PROGRAM ONLINE

More and more people are spending more of their lives online. They access Web sites to find information, use automated tools to find products and services, and use the Internet to research organizations to which to donate time and money. All of these people are potential customers. The true measure of a successful Web site is the number of people who use it: how many sign up for your e-mail newsletter, who participates in your advocacy program, who donates online, and so on. So to be successful, you need people to visit your site more than once.

Key elements to building online traffic include the following:

1. Targets – People come to your site for two main reasons: to take action or get information. The trick is to make sure you don’t put any roadblocks in their way. The goals and objectives that you decided beforehand (who your audience is, what you want them to do when they get there) should guide how you design your site.

2. Content – Without fresh content, visitors have no reason to return. If you have limited resources, focus on keeping your content current and relevant to your target visitors.

3. Techniques – As much as possible, combine your offline efforts with your online efforts. For your offline efforts, always make sure your Web site address is visible on all of your mailings and advertisements. Talk up your site as much as possible. Let people know what is there. If they find it interesting, they will share it with others. Word of mouth is a strong advertisement. For your online efforts, you can use your e-mail newsletters to drive interest by highlighting new articles on your site or letting donors know about the challenges and successes of your mentoring program. Partner with other organizations or swap links or banners with a partnering business. And make sure you are listed in the search engines. Billions of web pages exist, and more are being created each day. Current estimates show that 20% of users start their web surfing with engines, and hundreds of millions of searches are logged daily. But even more important, additional research on user habits shows that users rarely look past the third page of results. So, if you want your customers to find you, your site needs to be listed—and listed near the top.

4. Timing – Consistent marketing efforts will be better than one huge campaign. Take the time to plan ahead and take small steps monthly.
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